Use of the Emblem of the Convention for
Safeguarding the Intangible Cultural
Heritage under Patronage

PATRONAGE REPORTING FORM
This document is available at the following web address:
http://www.unesco.org/culture/ich/en/forms/
1. Name, venue, date and organizer of the activity:
De Traditionele Reuzenommegang ‘Katuit’ (The Traditional Giants Parade).
This Parade is an annual event, held every last Thursday of August in the historical City of
Dendermonde. The edition of this year was held on 30th August 2018.
It is organized by Ros Beiaardcomité vzw, Stadhuis (City Hall) - Grote Markt, 9200
Dendermonde, Belgium.
For additional information: www.rosbeiaard.be
2. What is the particular relevance of the activity to purposes and objectives the 2003
Convention and its compliance with the principles of the Convention?
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The Traditional Giants Parade, is a historical parade in Dendermonde, which is

organised in this form for many decades. It is therefore very relevant for supporting to
achieve UNESCO’s strategic objectives, as it supports cultural diversity and enhances the
visibility of the Convention for the safeguarding of the Intangible Cultural Heritage.
This yearly event enhances the community feeling within the city and its surrounding region. It
engages several hundreds of people from all ages, social groups or backgrounds to
collaborate throughout the year on realise the performance of this traditional parade.
It also enhances community feeling by encouraging dialogue among cultures and civilizations.
The city of Dendermonde is a very pluralistic city where a lot of different cultures live together.
The event not only focuses on the original inhabitants, that often join from one generation to
another. It always warms younger generations and new residents, quite often of foreign origin,
to participate in the Katuit parade as a collaborator or a spectator.
At school, young children with different cultural and religious backgrounds learn about the
traditions and the cultural heritage of Dendermonde. This creates a bond of togetherness
which increases their loyalty towards the city and strengthens their attachment to traditions
and customs that exist in the community. Eagerly looking forward to the next Katuit, which
builds up towards the Bayard Steed Parade every then years, evokes a feeling between
children and adults of passing on common tradition. To the people of Dendermonde, the three
giants are “common public good”. Year after year the committee takes effort to preserve and
reinforce this feeling for this “common public good” that is shared by the entire community of
Dendermonde.
It is also important to emphasize that the Giants themselves have a ‘multicultural’ background.
Although they are constructed in and connected to Dendermonde, they refer to different
cultures. ‘Indiaan’ refers to the native people of the American continent. He was built in 1648,
150 years after the discovery of America by Columbus. ‘Mars’ refers to the Ancient Roman
God of War. He was also constructed in the year 1648 and it is believed that he was made as
a local symbol for ‘The Peace of Westphalia’ ( a series of peace treaties signed in 1648 that
ended the Thirty Years' War in the Holy Roman Empire and the Eighty Years' War between
Spain and the Dutch Republic). The third giant ‘Goliath’ was made in 1626. He was named
after the famous giant Philistine warrior, mentioned in the Bible story of ‘David and Goliath’.
The parade safeguards all the important traditions and cultural diversity of Dendermonde. Not
only are the giants well taken care of; the perception and experience of these events by the
people are equally important to the Ros Beiaardcomité, and so the committee tries to
safeguard this at any time.
The parade tells the audience more about the history and customs of the city. The event
improves the historical knowledge of the spectators in a pleasant way. Dendermonde has
always had a strong tradition of processions and festivities. A lot of elements in the parades
refer to these traditions.
On an international scale, only a few parades and processions can compete with the historical,
organizational and cultural strength of the parades in Dendermonde. Dendermonde likes to be
the reference for similar events. The Ros Beiaardcomité is often asked for information and
artistic advise on the organization of historical parades. The committee is always willing to
share their knowledge and traditions with the rest of the World.

1. Who were the audiences of the activity? (Please tick the five most relevant)
UNESCO network (e.g. commissions, chairs, associated schools, clubs, national
committees)
Development agent (e.g. Intergovernmental Organizations, UN system)
X Policy maker (e.g. ministries, parliamentarians, local authorities)
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X Civil Society (e.g. private persons, NGOs, companies)
Scientists / researchers / academia
Educators / teachers / trainers
X Youth / students
Mass media
X Specialized media
Other (please specify) _____________
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2. Was there any media coverage for your activity? (Please specify the number of
features)
Type
Print

Local
± 20 articles
(Het Nieuwsblad,
Het Laatste Nieuws,
Deze week, …)

Radio
Television

3 reports + news
items on 30/08
on TV Oost

Internet

Many articles from
different sources
(media, private
persons, etc.) e.g.
Editie
Dendermonde,
Cultuur in beeld,

National

Regional

International

2 interviews
(Radio 2)
1 report Mim,
Museum of
Music
instruments,
Brussels.

Facebookpage:
- Ros Beiaard:
5193 followers.
‘Katuit’ event on
Facebook: 4046
3. How many people have been reached approximately through the communication
about the activity?

± 100.000 people
4. What was the effect of your activity for the Convention’s visibility? (Please tick the
two most relevant)
The name and linked logo of UNESCO and the 2003 Convention were made visible
to new audiences
The purposes and objectives of the 2003 Convention were made known to new
audiences
The achievements of the 2003 Convention were promoted to new audiences
UNESCO’s publications (www.unesco.org/publishing) were promoted to new audiences
Please send this questionnaire to the Secretariat of the 2003 Convention, together with,
if relevant, the following materials:
Information materials (especially those featuring the name or logo of the Convention for the
Safeguarding of the Intangible Cultural Heritage), press clippings, radio recordings, television
and video footage, statistics.
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