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REQUEST BY A NON-GOVERNMENTAL ORGANIZATION TO BE 
ACCREDITED TO PROVIDE ADVISORY SERVICES TO THE COMMITTEE 

DEADLINE 30 APRIL 2017 

Instructions for completing the request form are available at: 

http://www. unesco. orolculturelichlen/forms 

1. Name of the organization 

1.a. Official name 

Please provide the full official name of the organization, in its original language, as it appears in the supporting 
documentation establishing its legal personality (section B.b below). 

I Kasi- ja taideteollisuusliitto Taito ry 

1.b. Name in English or French 

Please provide the name of the organization in English or French. 

j Finnish Crafts Orgnization 

2. Contact of the organization 

2.a. Address of the organization 

Please provide the complete postal address of the organization, as well as additional contact information such as its 
telephone number, e-mail address, website, etc. This should be the postal address where the organization carries out its 
business, regardless of where it may be legally domiciled (see section 8). 

Organization: Kasi- ja taideteollisuusliitto Taito ry 

Address: Kalevankatu 61, 00180 Helsinki 

Telephone number: +358 40 7525 160 

E-mail address: taitoliitto@taito.fi 

Website: www.taito.fi 

Other relevant 
information: 
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2.b Contact person for correspondence 

Provide the complete name, address and other contact information of the person responsible for correspondence 
concerning this request. 

Title (Ms/Mr, etc.): Mrs 

Family name: Hyytiainen 

Given name: Minna 

Institution/position: CEO 

Address: Kalevankatu 61, 00180 Helsinki 

Telephone number: +358 40 5050944 

E-mail address: minna.hyytiainen@taito.fi 

Other relevant 
information: 

3. Country or countries in which the organization is active 

Please identify the country or countries in which the organization actively operates. If it operates entirely within one 
country, please indicate which country. If its activities are international, please indicate whether it operates globally or in 
one or more regions, and please list the primary countries in which it carries out activities. 

Olocal 

[8J national 

[8J international (please specify: ) 

0 worldwide 

0 Africa 

0 Arab States 

0 Asia & the Pacific 

~Europe & North America 

0 Latin America & the Caribbean 

Please list the primary country(ies) where it is active: 

Primary country of activity is Finland, but we are networking and cooperating regularly with all 
Nordic countries and some European countries such as Estonia, Latvia, Slovakia, Hungary, 
Poland, Serbia and Austria. 

4. Date of its founding or approximate duration of its existence 

Please state when the organization came into existence, as it appears in the supporting documentation establishing its 
legal personality (section B.b below). 

Finnish Crafts Organization was founded in 1913, and is recorded in the Trade Register in Finland 
16.04.1997. 
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5. Objectives of the organization 

Please describe the objectives for which the organization was established, which should be 'in conformity with the spirit 
of the Convention' (Criterion C). If the organization's primary objectives are other than safeguarding intangible cultural 
heritage, please explain how its safeguarding objectives relate to those larger objectives. 

Not to exceed 350 words; do not attach additional information 

The main objective of The Finnish Crafts Organization is to work for improving and developing the 
field of handicrafts' including the safeguarding the cultural heritage of Finnish handicrafts. 

6. The organization's activities in the field of safeguarding intangible cultural 
heritage 

Sections 6.a to 6.d are the primary place to establish that the NGO satisfies the criterion of having 'proven competence, 
expertise and experience in safeguarding (as defined in Article 2.3 of the Convention) intangible cultural heritage 
belonging, inter alia, to one or more specific domains' (Criterion A). 

6.a. Domain(s) in which the organization is active 

Please tick one or more boxes to indicate the primary domains in which the organization is most active. If its activities 
involve domains other than those listed, please tick 'other domains' and indicate which domains are concerned. 

D oral traditions and expressions 

D performing arts 

D social practices, rituals and festive events 

D knowledge and practices concerning nature and the universe 

[3'1 traditional craftsmanship 

[3'1 other domains- please specify: 

handicrafts education 

6.b. Primary safeguarding activities in which the organization is involved 

Please tick one or more boxes to indicate the organization's primary safeguarding activities. If its activities involve 
safeguarding measures not listed here, please tick 'other safeguarding measures' and specify which ones are 
concerned. 

[3'1 identification, documentation, research (including inventory-making) 

D preservation, protection 

[3'1 promotion, enhancement 

[3'1 transmission, formal or non-formal education 

[3'1 revitalization 

D other safeguarding measures - please specify: 

6.c. Description of the organization's activities 

Organizations requesting accreditation should brieffy describe their recent activities and their relevant experience in 
safeguarding intangible cultural heritage, including those demonstrating the capacities of the organization to provide 
advisory services to the Committee. Relevant documentation may be submitted, if necessary, under section B.c below. 

Not to exceed 550 words; do not attach additional information 

e are at the centre of the im lementation recess of the Convention in 
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Finland. Crafts circle is the first circle which was founded in Finland 2015 and it's coordinated by 
Finnish Crafts Organization. Crafts circle acts as coordinated organs and hubs where the fifteen 
actors of craft field can meet each other and act for safeguarding each field. In practice, four 
nationwide seminars on this issue have been organized. Crafts circle also provides inspiration for 
proposals to our field for the national inventory. Crafts circle publicated an online-publication The 
Tradition of DIY- Handcraft as Living Heritage (2017) containing 10 articles that offer various 
perspectives to traditional craftmanship and the culture of DIY. 

Finnish Crafts Organization produced an exhibition of living heritage in Helsinki. Around crafting -
living cultural heritage -exhibition presented traditional craftsmanship and its contemporary 
applications. Video of living heritage of craftsmanship for the exhibition was produced with the 
National Board ot Antiquities. 

The Finnish Crafts Organization has organized craft-related gatherings in various parts of Finland 
where people could tell about their craft skills and commemorate. 

Collaboration with Norway, Sverige, Iceland and Greenland will be build up a communication 
platform the Nordnet ICH website. Objectives of Nordic Safeguarding Practices (NSP) is to inspire 
and engage stakeholders in the whole Nordic region to share experiences across all five UNESCO 
domains. Bring to the fore and maintain a list of good, innovative and creative safeguarding 
practices and facilitate communication between different levels of stakeholders, such as tradition 
bearers, NGOs and experts. 

Publication of Taito organization, the Taito magazine has been published 110 years, appearing six 
times a year. 

6.d. Description of the organization's competence and expertise 

Please provide information on the personnel and membership of the organization, describe their competence and 
expertise in the domain of intangible cultural heritage, in particular those demonstrating the capacities of the organization 
to provide advisory services to the Committee, and explain how they acquired such competence. Documentation of such 
competences may be submitted, if necessary, under section B.c below. 

Not to exceed 200 words; do not attach additional information 

The organisation consist of 18 regional associations. Alltogether we have around 6500 individual 
members. The personnel of the regional associations consist of 200 fulltime employees and 
around 130 part-time teachers. They are all educated in teaching traditional handicrafts as a 
culture and skills. The basic requirement for our personnel is either BA or other vocational 
education in textiles or in crafts. 

7. The organization's experiences cooperating with communities, groups and 
intangible cultural heritage practitioners 

The Committee will evaluate whether NGOs requesting accreditation 'cooperate in a spirit of mutual respect with 
communities, groups and, where appropriate, individuals that create, maintain and transmit intangible cultural heritage' 
(Criterion D). Please briefly describe such experiences here. 

Not to exceed 350 words; do not attach additional information 

Our association is a member of several heritage associations in Finland such as National Costume 
Friends and Finnish Village Association. We co-operate closely with National Board of Antiquieties 
and the Craft Museum of Finland in terms of transmitting intangible cultural heritage. 
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B. Documentation of the operational capacities of the organization 

The Operational Directives require that an organization requesting accreditation submit documentation proving that it 
possesses the operational capacities listed under Criterion E. Such supporting documents may take various forms, in 
light of the diverse legal regimes in effect in different States. Submitted documents should be translated whenever 
possible into English or French if the originals are in another language. Please label supporting documents clearly 
with the section (B. a, B.b or B.c) to which they refer. 

8.a. Membership and personnel 

Proof of the participation of the members of the organization, as requested under Criterion E (i), may take diverse forms 
such as a list of directors, list of personnel and statistical information on the quantity and categories of members; a 
complete membership roster usually need not be submitted. 

Please attach supporting documents, labelled 'Section B.a'. 

8.b. Recognized legal personality 

If the organization has a charter, articles of incorporation, by-laws or similar establishing documents, a copy should be 
attached. If, under the applicable domestic law, the organization has a legal personality recognized through some means 
other than an establishing document (for instance, through a published notice in an official gazette or journal), please 
provide documentation showing how that legal personality was established. 

Please attach supporting documents, labelled 'Section B.b'. 

8.c. Duration of existence and activities 

If it is not already indicated clearly from the documentation provided for section B.b, please submit documentation 
proving that the organization has existed for at least four years at the time it requests accreditation. Please provide 
documentation showing that it has carried out appropriate safeguarding activities during that time, including those 
described above in section 6.c. Supplementary materials such as books, COs or DVDs, or similar publications cannot be 
taken into consideration and should not be submitted. 

Please attach supporting documents, labelled 'Section B.c'. 

9 Signature 

The application must include the name and signature of the person empowered to sign it on behalf of the organization 
requesting accreditation. Requests without a signature cannot be considered. 

Name: Minna Hyytiainen 'Sfo..U.A.. ~~ 

Title: CEO A-t:> 1\1\ 1 N\ ~ \e...t\-"T\ \!.C. M~~~ 

Date: 21.04.2017 

~~~~~ _, 
_J-~j) ~ Signature: L - I 

Form ICH-09-2018-EN- revised on 31/08/2016- page 5 



I Kasi- ja taideteollisuusliitto Taito ry I 
F6rbundet for hemsl6jd och konsthantverk Taito rf 

I The Finnish Crafts Organization I 

Section 8.a 

Re(iu CLT I CIH I ITH 

T .t G F' I d t .t f' Le 2 6 AVR. 2017 a1 o roup m an www. a1 o. 1 
The Finnish Crafts Organization takes care of Taito Group's general matters and for'fli'a.~ ~~?.~~~~f!,(~~J~e 
crafts and design industry. Together with the 18 regional Crafts Associations, the Finmsh "Craffs Organization forms 
the national Taito Group. Taito Group organization in Finland offers courses, workshops, crafts schools, exhibitions, 
products, materials and business services. 

Offices (2015) 

• The Finnish Crafts Organization 

• 18 Crafts Associations 

• 95 Crafts Centres 
• 34 Crafts Shops 

Staff (2015) 

• 207 years of work among associations permanent staff 
• 24 subsidized employees {7 years of work) 

• 137 teachers at courses {38 years of work) 

• 296 trainees {24 years of work) 
All together 374 years of work 

Activities (2015) 

• 58 705 customer days (cda = 7 hour) in workshops 

• 66 712 customers in workshops 

• 130 828 cda in education: 
- crafts courses 

- crafts schools 

-courses for entrepreneurs 

• 34 406 customers in education 

• 565 287 visitors in exhibitions 

Members 

• 6 560 persons 
• 40 organizations 

Financing (2015) 

• 2 500 000 € state 

74 523 cda 

38 596 cda 

17 709 cda 

• All together 15 Miii.EUR: state 17 %, local authorities 7 %, own financing 66 %, projects and other 13 %. 

History 

• 1906 First Crafts Association founded 

• 1907 TAITO Magazine 

• 1913 The Finnish Crafts Organization founded (1945 first own office) 

• 1920 Nordic cooperation 
• 1944 First Crafts Centre opened 

• 1973 European cooperation 

• 1976 First government subsidized duties 

• 1989 First Taito crafts schools (basic arts education) launched 

• 1996 www.craftnet.fi opened {finish 2015) 
• 2000 Taito Shop chain grounded {2013 web shop) 

• 2008 www.taito.fi and Taitocampus opened 



.. 

Section 8.a 

Members of The Finnish Crafts Organization 

Members 31.12.20 16 

Taito Associations 
• Kainuun lcisi- ja taideteollisuus ry. Kajaani. Executive Director Kirsi Heikkinen 

• Nylands hantverk rf, Helsinki. Executive Director Ann-Katrin Finell 

• Taito Etela-Pohjanmaa ry, Seinajoki. Executive Director Marja Hemminki-Haapoja 

• Taito Etela-Suomi ry, Helsinki. Executive Director Ulla Telimaa 

• Taito Keski-Pohjanmaa ry, Kokkola. Executive Director Tuula Puoskari 

• Taito Keski-Suomi ry, Jyvaskyla. Executive Director Oili Kinnunen 

• Taito Lappi ry, Rovaniemi. Executive Director Paivi Kuvaja 

• Taito Satakunta ry. Sastamala. Executive Director Hanna-Leena Rossi 

• Taito lcl-Suomi ry. Executive Director Anne Ossi 

• Taito Kymenlaakso ry. Kouvola. Executive Director Tarja Laakso 

• Taito Pirkanmaan ry, Tampere. Executive Director Virve Pajunen 

• Taito Pohjois-Karjala ry, Joensuu. Executive Director Tuija Tekin 

• Taito Pohjois-Pohjanmaa ry, Oulu. Executive Director Elina Seppanen 

• Taito Uusimaa ry, Hyvinkaa. Executive Director Sari Kahonen 

• Taito Yla-Savo ry, lisalmi. Executive Director Eija Rasanen 

• Varsinais-Suomen kasi- ja taideteollisuus ry. Turku. Executive Director Marjo Utriainen 

• Abolands hantverk rf, Parainen. Executive Director Eliisa Riikonen 

• Osterbottens hantverk rf, Vaasa. Executive Director Malin Walitalo-Palo 

Other Member Associations 
• Fredrika Wetterhoff -saatio, Hameenlinna 

• Kuopion Rouvasvaenyhdistys ry, Kuopio 

• Marttaliitto ry, Helsinki 

• Pro Agria Maaseutukeskusten Liitto ry, Vantaa 

• Suomalaisen Tyon Liitto ry, Helsinki 

• Suomen Kauppaopettajat SKO ry, Helsinki 

• Suomen Kotiseutuliitto ry, Helsinki 

• Lammastaloussaatio, Vantaa 

• Suo men Pitsinnyplaajat ry. T ampere 

• Tekstiiliopettajaliitto ry, Helsinki 

• Alands slojd och konsthantverk rf, Mariehamn 

Honorary members 
• Spouse of the President of the Republic of Finland Jenni Haukio 

• Counselor of Handicraft Pirkko Pajunen 



Section B.a 

Memberships in International Organizations 

Memberships 3 1.12.20 16 

• World Crafts Council 

• International Organization of Folk Art 
• European Folk Art and Craft Federation 

• European Textile Network 

• Nordens hemslojdsforbund 
• Nordisk hantverksforum 



Finnish Patent and Registration Office 

Trade Register 

Arkadiankatu 6 A 
FI -00 I 00 Helsinki 
tel. + 358 (0)29 509 5000 
registry@prh. fi 

Rec;u CLT I CIH /ITH 
Section 8.b 

Le 2 6 AVR. 2017 

N° ..... r?. . .t..$3. .... .. ............. Business ID: 020~~;~-~ 
Issued: 18.04.2017 15:35:20 

CERTIFICATE 

This is to certify that the following company is recorded in the Trade Register in Finland. 

Company name: 
Business ID: 

Registered office: 

Company type: 

Registration date: 

Kasi- ja taideteollisuusliitto ry Taito 
0201527-3 

Helsinki 

Non-profit association 

16.04.1997 

The information has been printed automatically from the Trade Register system. Printed on headed 
notepaper of the Finnish Patent and Registration Office. the document is original without a 
signature. 

m_tukaj
Texte surligné 
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Crafts Associations 

TaltoAward 

Taito Group 
Founded In 1913, the Finnish Crafts Organization takes ca~e 01 Tallo Group's 
general matters and fonns an expert organisation for the crafts and design 
lndustJy. Together wl1ll the 20 regional Crafts Assodallons, the Finnish Cfalts 
Organization forms the national Talto Group. 

OBJECTIVES 
The aim ot Tallo Group's actlvttles Is to raise the general respect for crafts, to 
maintain craft skits, to develop new, high quality and unique craft \YOrk, and 10 
support crafts businesses. 

VISION: CRAFT WORK IN LIFE, I"RODUCTS AND SERVICES 
For us, lt Is Important lo appreciate the entire spectrum 01 craft work. Craft 
\YOrk can be a beloved hobby, a thriving business, a person's whole life, and a 
form ot cultural expression. We emphasize the Rnnish culture while at the 
same time representing lnternallonal cross.boUndary cuttural actiYIIIes. We 
support sustainable development on a practical level. Crafts s1<11s are a form 
Ollltellme learning and they are Intended for everyone. 

TASKS 
The Flmlsh Crafts Organization works on a broad front to promote cralts and 
10 lmpro\le the quality ot arts and cra11s. Among Its maln taSks are the 
management ot Tallo Group's strategy, corJ'IfOOnlcadons. and expert taSks. We 
publish TAJTO magazine, maintain the artisans' webslte and produce 
educational matenal. 

SEINICES 
The main services provided by the Crafts Associations are handicraft courses. 
chlkk'en's aalt schools and basic art O<Madon. Talto business services. trade 
~~ exhibitions, an agency for craft matenals and products, and 1our1sm 
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Welcome 

Talto Group organization 
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Crafts Associations 
The Crafts Associations represent handlcrafts as a culture. skill and business. 
Artisans, counsellors and other clerical sta" form the hub of these 
AssociatiOns. Altogether, around 300 people trained In the crafts and arts 
sector are directly employed by the Assodatlons. The cornerstone of the 
Associations are the handlcrafts centres, and crafts and arts centres, 
numbering approximately 140 In all. The nrst handlcrafts centre was 
established In Joensuu In 1944, mainly to serve the needs of displaced 
persons aner the war. 

Today's crafts centres operate as meeting places o"erlng a broad array of 
services. Many of the crafts centres are weaving wort<shops Where people can 
make the rugs and mats of their dreams. All the centres freely provide advice, 
While many also supply craft tools and raw materials. In addition, a Jot of 
centres serve as sales points for articles made by people In their own area. 

One Important role of the Crafts Assodatlons Is the arranging of crafts courses 
and WO!Xshops. Since 1989 the Crafts Assodatlons have managed, and 
steadily developed , handicraft schools providing basic Instruction. The 
Assodatlons assist arts and crafts enterprtses through, for example , training 
and consulting In varlous aspects of the profession, providing markeUng 
services like sales events and opportunities for partlclpatlng In trade fairs, and 
distributing Information. 

Crafts and arts marketing outlets range from local sales events and shops to 
International trade fair stands and the Internet The Crafts Assodations are the 
main organizers of Crafts trade fairs and other sales events In Finland. 

The Crafts Assodatlons' shops and sales omces market handlcrans, tools and 
raw materials. 

La.ito 
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Welcome 

SubsertpUons 

Media Information 

Search 

TAITO Magazine 

110 YEARS OF HANDICRAFT AND CULTURE 

Open the TAJTO Magazine pages to discover the fasclnatlng wortd ol 
handlcram 
TAITO Is the current magazkle and pattern magazine In the crafts and art 
Industry and also a special Interest magazine featuring current events and 
lnteresllng articles. A major part of the magazine's content Is devoted to 
enhancing the value of Finnish handicraft tradtlon. We tell about forgotten and 
red'ISCOYefed malellals and ways of wor100g. Each Issue also features a 
Finnish handicraft colectlon. 

The magazine provides you Information and sklls not lound In other 
magazines. Six colourful Issues a year. 
EDITORIAL STAFF 

~SO< lmos a,_ TAITO IS procb:lld at tie F...., Cnofts Orgnzallcn's promses 11 

~ .. -
In -lo hor .->)IX>• lle Frnsh Cnils Orglrozac:r1'a CIO Moma ~ • aloo 
_.....a..t <11he TAITO ._.,e Producer Jc>r-o. Hoellla heods ltoe .oduol-wart< 

o The Anmh crntts Organization TaiiO ry 
Kalevankatu 61 , 00160 Helslnld 
lel. 040 7525160, www.l* I 

(j - .. a 

CONTACT 
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HANDICRAFT SERVICES- CULTURE, 
SKILL 
Anland has a unique nationwide crafts lndustly organisation - a national craft 
network which, throughout the year, orrers craft schools to children, youths and 
adults, courses, worllshops, exhibitions, crafts products, materials and a wide 
variety of craft Ideas - providing everyone with an excellent opportunity for a 
lifetime's learning of skills. 

The 21 Crafts Associations and their handicraft centres serve the needs of 
bolh amateur enthustasls and professionals - children, students and those 
making 1hklgs for their own use - In all aspects of the work, from materials 
acquisition to product marlleUng. OUr starr have received high level 
professional training In the crafts sector. 

Anland's craft culture Is obvious In our activities as a strong tradition of 
expertise, the use of natural materials, and the use and updating of traditional 
techniques and models. In exhibitions, competltlons and work demonstrations 
we demonstrate and promote local and regional culture and our national 
Identity. Craft skllls contribute towards a person's development; they form a 
tool for self-expression and life's highlights and experiences. For a large 
number of people, crafts represent ~Is for coping with life and constitute a 
hobby or profession. Craft skills can be learned at handicraft schools for 
children and youths, on courses, and at workshops. 

At the tuU servtce workshops pupils are able to quickly make products for their 
own personal use: materials, tools, models and lnstrucllon are all part of the 
package. At craft schools and on courses people can learn all the stages of 
the manufacturing process required for canylng out work Independently. 

Crafts provides a livelihood for around 30,000 artisans. The Crafts 
Associations promote this kind of business by training, counselling, and 
marketing handlcrafts. A network of trained Ta~o business advisors Is 
responsible for the organisation's business services. Craft marketing outlets 
vary from local handicraft centre shops and events to International trade fair 
stands. The Crafts Associations are the main organisers of domestic crafts 
trade talcs and other sales events. The Association's shops and sales omces 
market crafts, tools and materials. 

Enquire about handicraft services In any particular area of Finland from the 
local Crafts Association. 

'taito 
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TRADITIONAL PRODUCTS FROM 
ARTISANS 
One Important role of the Associations Is 10 cre<~te opportunities for artisans to 
mar1<et thK cralls and bring thK products within reach of the customers. In 
fact. these Assoclatloos were originally eslabi~ as a marketing tool for 
buslnesses. The ttrst shop was opened In Kuoplo as long ago as In 1904. In 
2001 the new Tallo Shop chain was opened for marketing craf!s. AlmOst al the 
21 regional Cra1ts Associations have a shop and many of the crafts and arts 
centres also haYe thK own sales establishments. 

The cralls and lndusU1al design Industry shops mainly seM Finnish crafts or 
pl1ndpaly handmade Items made from natural materials. The commonest 
prodUcts are utensils and decorative a11c1es for the home, as wel as ttems of 
clolhlng and costumes. Cra1ts make excellent gtns. reAectlng 'Flnnlshness' 
and thK regional afilre, and lestlfytng 1o skll. The ofllces and shops of the 
Crafts Assoclatloos c:onsUtule an lmportanl distr1bullon channel for craft toots 
and raw rT'OHellals. 

0 The Filnlsh Cralls 0rgan1za110n Tallo ry 
Kalevankatu e 1, oo1eo Helsinki 
tel. 040 7525 100, _..tall) n 

[ taito l shop ] 

1} - ... 
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Handicraft services . culture, 
skMI 

Stntalnable craft 

The Gran and Design 
Entrepreneur 2015 survey 

Future Trends questionnaire 

Shops 

Tourlst attractions 

Readmor• 

~ l.lnlda Design 
~ Ed s Craft 

Sustainable Crafts 
The \/Ideo presents the sustainable ro~lls o1 Unlda Design and Ed"s Craft. 
Boltlltlese entrepreneurs produ<;e pmducts made to order, taking their 
customers" wtshes Into account. The lntetaellon between the maker and 
customer generates a p!Ddua that Is touching and meaningful and stands the 
test ol Ume - even for the next gene<ation. 

The video was wrttten and shot by Talna Saha from Dafecor Oy and Its 
soundtrack was created by Pore Oy. 1t Is produced by the Finnish Cralls 
Organization Tatto. 

Qu.stlons for Susta inable Crafts programme: 

Rnd more 
~ Unlda Design weaves rugs 
~ Ed s Cr3tt Is a meta1sm1tt1 
·s WlrtShop ~In 
rMtor1ng and repak1ng me1a1 
artll;le$ 

• Culture = Where are the roots of the product and Its maker? How are the 
product and Its story linked to place, time and people? 

• Beauty = What kinds of aesthetic values does the product have? Who will 
find the product appealing? 

• Profitability = Will the product support Its maker? Is the cran profitable? 
Besides economic benefits, what other benefits does the product offer Its 
maker, customer and the community? 

• Longevity =Will the product stand the test of time and use? For what and 
whom does it exist? Who needs it? Why? How much will the product burden 
the environment durlng Its lfe cycle? 

Emotional valu. =What Is the maker's relationship with the product? In 
what way do the maker's emotions come across to the customer as an 
experience and Inspiration? Does the product tempt customers to touch it 
and have an emotional experience? 

• Communication = How do the product and Its maker Interact with each 
other? How does the product communicate about Its past life, the materials 
chosen and the joy of making it? How does a craflsperson communicate 
thelr know.OOW to others? 

C The Finnish Grans Organization Talto and Sustainable Grafts -materlal and 
video I Talna Saha 
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The Craft and Design Entrepreneur 2015 

survey, Finland 
As a part of Its Interest representation work, Talto Group Finland produces 
reports titled "KllsltyO- ja muotoilualan yrtttajllt" (The Craft and Design 
Entrepreneur survey) every two years. These reports map the current 
situation, growth-orientation and future prospects of businesses In the crafts 
sector. The previous report was produced In 2013. 

it Is dltllcult to obtain comprehensive administrative statistics concerning crafts 
enterprises and the extent and development of their operation. The fairly poor 
availability of relevant statistical data Is caused by the fact that business 
statistics and other economic statistics are complied according to the statistical 
classltlcatton of economic activities of the EU, which scatters crafts enterprises 
Into various processing Industry and service sectors. The most re-cent 
statistics are available In the Survey of Annlsh Design Sector 2014 by the 
Annlsh As-sociation of Designers Omamo, which lnduded a statlstlcal revtew 
of crafts and design ftelds. 

lt is difficult to obtain comprehensive administrative statistics 
concerning crafts enterprises and the extent and development of their 
operation. The fairly poor availability of relevant statistical data is 
caused by the fact that business statistics and other economic 
statistics are compiled according to the statistical classification of 
economic activities of the EU, which scatters crafts enterprises into 
various processing industry and service sectors. The most re-cent 
statistics are available in the Survey of Finnish Design Sector 2014 by 
the Finnish As-sociation of Designers Omamo, which included a 
statistical review of crafts and design fields . 

Crafts enterprises and the extent of their business operations 

According to Statistics Finland on the basis of information about 
company structures and financial statements. there were 7130 crafts 
enterprises in Finland in 2013 that employed fewer than ten people. 
These businesses employed 10400 persons directly and their turnover 
was nearly 1.3 billion euros. Part-time entrepreneurs, not included in 
standard annual statis-tics, increase the total number of these 
enterprises by approximately 1200, and the direct impact of the field 
on employment by 100-200 persons . Part-time enterprises are ones 
that do not fulfil the minimum entry criteria for statistical analyses as 
regards their staff or turno-ver. 

During the 2000s, the number of crafts enterprises and the number of 
persons employed in the sector have decreased constantly. According 
to the Ministry of Trade and Industry in 2003, this competence area 
had approximately 9400 enterprises that provided employment directly 
to almost 14000 persons. The number of crafts enterprises included in 
standard an-nual statistics decreased by more than 500 and the 
number of persons employed in them de-creased by 700 persons 
during the years 2011-13, which is a relatively short period. A part of 
this decrease may be due to part-time enterprises falling from 
standard annual statistics. 

However, the impact of the sector on the total economy and overall 
employment is still16000 man-years when the indirect employment 
effects in other sectors are taken into ac-count. lt is also a positive 
sign that the turnover of crafts enterprises increased by an average of 
almost nine percent in the years 2011-2013. The development was 
the most energetic in clothing, stone products and glass products; in 
these, the increase of turnover rose as much as 20 percent. The 
weakest development occurred in boat construction, ceramics and 
gold-smithing. 

..... _ CONTACT 
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Company profile 

According to Statistics Finland's structural business and financial statement 
statistics, the crafts sector is mainly made up of small enterprises, more than 
70 percent of which employ fewer than two persons in terms of annual 
employment. These enterprises are owned by sole proprietors who mainly 
work alone. Small enterprises are the most common in ceramics pro-duction 
and the reparation of watches and gold products. where more than 90 
percent of enterprises are held by sole proprietors. Nevertheless, in 2013, 
only one quarter of people employed in crafts were employed in firms of 
fewer than two people. 

A feature typical to the field of crafts is the large number of part-time 
entrepreneurs and en-trepreneurs for whom crafts form a secondary activity. 
In 2013. an average of over 40% of the crafts enterprises included in the 
annual statistics of Statistics Finland were ones that did crafts as a secondary 
activity. The number of these enterprises rises to over 50% if those ex-cluded 
from the annual statistics are included. Crafts entrepreneurs are not 
exceptions. Sec-ondary activities of entrepreneurs are typical in Finland in 
many other processing industry and service fields as well because such 
activities are so appropriate for the circumstances of many people. 

Near-term economic prospects 

The entrepreneur survey conducted by Taito Group in 2015 shows that 
turnovers have stopped increasing during the current year (2014-2015). and 
firms are less profitable. The profitability of crafts has not been good in any 
way if we evaluate profitability by comparing the operating margin or 
operating income of firms to their earnings. Many enterprises have a negative 
operating income, which means their profitabi lity is showing serious 
problems. During the current year, profitability has suffered from a rapid 
increase of production costs. 

it is apparent that crafts entrepreneurs still see the Mure in a positive light, 
because 35% of the respondents in an entrepreneur survey believed that 
demand and economy will improve during the following year (2015-2016) 
while only 21% believed that prospects would be-come worse. The rest of the 
respondents believed that demand and economy would remain substantially 
as they are. Optimism in crafts fields is on the increase if we study economic 
prospects in the perspective of three years. In that perspective, almost 60% 
of entrepreneurs believe the economy will improve. 

Entrepreneurs' optimism is clearly seen in their expectations of growth of 
turnover. Almost 60% of the respondents to the Taito Group survey in spring 
2015 expected the turnover of their enterprise to increase during the following 
year. Decreasing turnover during that period was expected by fewer than 
10% of crafts enterprises. The expected growth in turnover and a slower 
growth of production costs mean that profitability will improve next year. 
However, considering the growth expectations in turnover and profitability, 
the expectations of em-ploying more personnel are still low. 

Success factors and development needs in the field 

According to the entrepreneur survey by Taito Group, the key success factors 
of crafts enter-prises are connected to high quality and quality assurance, the 
entrepreneur's personal char-acteristics and the enterprise's ability to stand 
out from the competition. The factors next in importance include durable 
materials, security of supply, product development, service de-velopment and 
design competence. However, it is surprising that the protection of immaterial 
property rights is not considered very important even though the operation of 
a crafts enter-prise is founded on creativity, i.e. the ability to produce new 
ideas or to produce products from ideas. 

According to entrepreneur surveys, the sales and marketing -related 
development needs of crafts enterprises are most often connected to the 
digital environment- company web sites, the implementation of online stores 
and the use of social media. Digital services are utilised to find new customer 
groups and to provide better services in a more customer-oriented manner. 
Digital services also seem to have positive impacts for the corporate image. 
Im-portant development targets include the development of retail networks 
and the acquisition of sales personnel. 

The focus of the development of the external operating environment is on 
taxation. Many crafts entrepreneurs find the value-added tax too high, as this 
tax targets work in a market in which the key buyers, i.e. consumers, cannot 
deduct the VAT when they file their taxes. En-trepreneurs would also like to 
see reductions in their income taxes. For example, actions on entrepreneurs' 
taxation might include a five percent entrepreneurship deduction for business 
names and partnerships. 



According to the entrepreneur survey, the availability of labour is mainly good 
or satisfacto-ry. One reason for this may be the economic downturn that has 
increased unemployment and the supply of labour. The education available in 
the public sector has not, however, com-pletely met the real needs of 
enterprises. The most dissatisfaction in the labour market was caused by 
labour legislation and collective agreements. The issue may be connected to 
the inflexibility of the labour market, to the general applicability of collective 
agreements, and labour costs which hinder the hiring of workers_ 

For example, in the SME barometer of the Federation of Finnish Enterprises in 
spring 2015, the salary level was not seen as hindering employment, but a 
hindrance was found in em-ployers' contributions. consisting of social security 
contributions and insurance contributions. social wages and other 
responsibilities set on employers, related to education and occupa-tional health 
care. The trial period at the beginning of a new employment relationship was 
also considered too short. In Finland, when combating unemployment, it would 
be appropri-ate to pay attention to indirect labour costs and to increase the 
flexibility of the labour mar-ket. 

According to the entrepreneur survey by Taito Group, crafts entrepreneurs saw 
shortcomings in the market-based corporate funding offered by banks, and 
public funding and subsidy systems for enterprises would require 
enhancement as well. Crafts enterprises, similar to other SMEs, need funding 
for operating capital and fixed-asset investments as well as other devel­
opment ventures. Currently, the credit policies of financial institutions are tight 
even though general interest rates are low due to the European Central Bank's 
accommodative monetary policy. 
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Questionnaire on the Future Trends 
in the Crafts and Design field 

Right now, 1'11llklng crafts and using th•m has pt~rhaps more slrHt credlb/Uty 
than •v.r befOI'II. Crafts are In. At th• Slfmlf tlmlf, thlfra are many connl<;ts and 
$Choo/s of thought that haw a great Impact on thlf crafts and de$/gn fllfld. 
Belief In !M future Is strong, but what kind of future? 

The number of crafts enthusiasts Is growing, Individual clothing styles are In, 
people are Into recydlng, the ecological qualities of producls have become an 
absolute value and str1ct attitudes are loosening. These were some of the 
responses received In the questionnaire on the future trends In the crafts and 
design flekl by thlf Finnish Crafts Organization Talto last spring. The 
questionnaire was answered by some 460 respondents, most of whom work In 
the flekl or are crafts enthusiasts. 

The questionnaire showed that appredatlon for crafts has Increased and 
visibility has grown. Crafts live In the present day. Indeed, they have become 
trendy and are perceived as belonging to everyone. Young people In partlcular 
were thought to be more Interested In crafts than before. Crafts are visible In 
the media, espedally In the social media, blogs being particularly popular. At 
the same time, the endless stream of Information can also cause people to 
repel the excess supply and to stick to the Information olfered by magazines 
and books. 

Read the whole article about the quesUonnalre (pdf). 

Questionnaire on the Future Trends In the Crafts and Design field 2012 
The Finnish Crafts OrganiZation 
RN-00180 Helsinki 
An land 
kH(at)talto. n 
www.tallo.n ---

Handicrafts 
-Trendier 
Than Ever 
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